ae 


PUBLICITY - ADVERTISING ¢ 


PROMOTION - INFORMATION 
Ag Qg)kg)UCG"')’™M? ro 


Mie Appa inaea. \ \\\\\\ 


Ss 
When in Southern California visit Universal City Studios S > 


=\ When in Southern California visit Universal City Studios 
WwW 


| THE APPALOOSA 


TECHNICOLOR® 


RIDGES and ROLAND i, 


Sey Macl £00 _ 


Ad Mat No. 206 — 2 Col. x 942” — 260 Lines 


All advertising material in this 
press book, as well as other news- 
paper and publicity material, has 
been approved under the MPAA 
Advertising Code as a self-regu- 
latory procedure of the Motion 
Picture Association of America. 


I 


All inquiries on this procedure, 
which is voluntarily subscribed 
to by the major motion picture 
companies, may be addressed to: 
Advertising Code Administrator, 
Motion Picture Association of 
America, 522 Fifth Ave., New 
York City 36, N.Y. 
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Brando Stars In ‘Appaloosa’ 


(Advance) 


Marlon Brando is given a new 
arena for his protean talents in 
Universal’s “The Appaloosa,” in 
which his co-stars are Anjanette 
Comer, John Saxon and Emilio 


Brando reaches the Technicolor 
screen in the role of a saddle 
tramp, bone weary of life as a 
buffalo hunter on the open range, 
who aspires to settling down on a 
ranch as a horse breeder. 

Although the film, based on 
Robert MacLeod’s best-seller nov- 
el of the same name, has a tradi- 
tional western setting, it is pri- 
marily a human drama, only by 
chance encompassed within an 
outdoor framework. 

Sidney J. Furie, riding the crest 
of his recent cinematic triumph, 
“The Iperess File,’ makes his 
American directorial debut with 
the assignment, 

Brando’s leading lady, Miss 
Comer, has enjoyed one of film- 
land’s most spectacular successes. 
She made her screen debut only 
a year and a half ago, starring in 
“Quick Before It Melts,” and also 
starred in her earlier vehicle, 
“The Loved One,” 

Saxon, who originally began his 
career under contract to Univer- 
sal Studios, was entrusted with 
the role of Chuy, lead “heavy’’. He 
acquitted himself so effectively 
that Universal, after viewing ini- 
tial rushes, signed him anew to a 
lucrative multiple picture deal. 

Emilio Fernandez stepped out 
of harness as one of Mexico’s fore- 
most directors to accept a role as 
Saxon’s partner in villainy. 


Turns Down Acting Chance 


(Advance) 


No one can contend that prom- 
ising Hollywood newcomers Anja- 
nette Comer, now starring with 
Marlon Brando in Universal’s 
Technicolor action drama, ‘‘The 
Appaloosa,” opening...................- at 
these Theatre, was poured 
out of the mold. 

When first offered an agency 
contract, while a student at Pasa- 
dena Community Playhouse, she 
flatly turned it down. 

“T know I can act,” the Texas- 
born beauty firmly explained, ‘but 
I’m too young to handie the re- 
sponsibility of a career. When I’m 
ready—a little more mature—TI’ll 
call you.” 

Hollywood hasn’t heard that 
kind of talk in eons, but Anja- 
nette—(that’s her actual name, 
bestowed by her imaginative 
mother) —-knew her own mind, 
and showed she was right. 

When the time came she did get 
in touch with the agent, and in 
no time at all she was starring in 
her first film role, in “Quick Be- 
fore It Melts,” which was followed 
in rapid succession with still an- 
other starring stint in ‘“‘The Loved 
One” prior to her current por- 
trayal. 


Brando Collects “People” 


(Current) 


Marlon Brando is living refuta- 
tion of the now-classic definition 
of an actor: 

To wit: ‘“He’s a guy who, if you 
ain’t talkin’ about him, he ain’t 
listenin’.” 

Brando, starring in Universal’s 
“The Appaloosa,” in Technicolor 
currently on view at the................ 
Theatre, with Anjanette Comer 
and John Saxon as his co-stars, 
keeps an ear ever cocked for the 
interesting and unusual. 

Observe him on a _ studio sound 
stage and you discover that when 
he’s not needed before the camera 
he’s generally to be found deep in 
palaver with the assorted techni- 
cians. 

Partial explanation of Brando’s 
penchant is found in the fact that 
the way some people collect 
stamps or coins, he collects “peo- 
ple.” 

“Tve yet to find anyone,” he 
says, “‘who doesn’t have at least 
one or more interesting stories 
to tell. All that’s needed is some- 
one to elicit it from them, to show 
an interest.” 

Brando reports that his hobby 
helps him in his acting. 

He says he studies a person’s 
behavior habits, as well as his 
ideas, and that these often wind 
up on the screen in one of his as- 
sorted character portrayals. 


Gets New Career As Heavy 


(Current) 

The seamier side of life is look- 
ing brighter all the time to John 
Saxon. 

In fact, it well may open a whole 
new career for the actor, judging 
from what happened as a result 
of his current portrayal of a heavy 
in Universal’s Technicolor adven- 
ture drama, “The Appaloosa,’’ now 


He’s a villain of the deepest dye. 
Makes life so miserable for the 
man he’s chasing, Marlon Brando, 
that spectators feel like hissing 
whenever his evil face appears. 

He’s so good at being bad that 
Universal, where he was once un- 
der long-term contract, signed 
him to a lucrative multiple pic- 
ture deal calling for a wide variety 
of future double-dealing. 

Saxon feels he owes his good 
fortune almost entirely to the fact 
that, at long last, he has been able 
to divest himself of his long run 
of good guy portrayals. 

This was the sort of thing that 
kept him occupied most of the 
time he was previously at the stu- 
dio, where he appeared, gay and 
smiling, in such vehicles as “Run- 
ning Wild,” “Rock, Pretty Baby,” 
“Summer Love” and “This Happy 
Feeling.” 

All that remains in the future, 
he feels, is the hope that he might 
inherit an assignment in which he 
can push a little old lady off a 
curb. 


3 Days For Pivotal Scene 


(Advance) 

A pivotal episode in Universal’s 
“The Appaloosa” found Marlon 
Brando entering a church confes- 
sional booth. The sequence marks 
a turning point in the film and 
director Sidney J. Furie covered 
the scene from so many angles it 
took almost three full days to 
shoot. 

“I must say,”’ mused Brando on 
completion of the episode, ‘that 
everyone in the cast and crew 
showed remarkable restraint. Not 
a single person made a crack 
about it taking me all that time 
just to confess my sins.” 

“The Appaloosa,” photographed 
in Technicolor and in which Bran- 
do’s co-stars are Anjanette Comer 


Saxon Disregards Advice 


(Current) 

John Saxon is glad he once 
turned a deaf ear to the well- 
intended advice of his school 
teacher. 

Saxon, lead “heavy” opposite 
Marlon Brando and Anjanette 
Comer in Universal’s outdoor ad- 
venture in Technicolor, ‘The Ap- 
Dpaloosa, now at thes... e 
Theatre, recalls that in grammar 
school he received the lowest 
grade of all the students in a 
speech-drama class. 

“Whatever you do,” counseled 
his instructor, “don’t waste your 
time trying to become an actor.” 


Anjanette Star's Real Name 


(Advance) 

Anjanette Comer’s eye-catching 
first name isn’t something cooked 
up by her studio publicists. 

It’s for real. 

The Hollywood newcomer, co- 
starring with Marlon Brando and 
John Saxon in Universal’s Techni- 
color outdoor drama - adventure, 
“The Appaloosa,” opening ............. 
abithen oes Theatre, relates 
that the unusual name is the in- 
vention of her mother, Mrs, Frank 
Comer, and is so inscribed on her 
birth certificate. 

Furthermore, reports Anjan- 
ette, she has an older sister with 
an equally off-beat name—Jerra, 
also devised by her imaginative 
mother. 


Indian Handicrafts Aided 


(Current) 

Marlon Brando recently learned 
there’s no longer any danger of 
disappearance of age-old Indian 
handicrafts. 

Looking in on a group of Kai- 
bab squaws hired to prepare moc- 
casins and papoose carriers for 
Universal’s “The Appaloosa,” now 
Sib wOlese 2.12 eer seccsn ees Theatre, he 
found the women were getting a 
valuable assist—from instructions 
contained in a dog-eared copy of 
a Boy Scout Manual. 


“THE APPALOOSA” MOVIE EDITION PAPERBACK 


OFFERS STRONG PROMOTION HELP | 


Fawcett’s has brought out a BRAND NEW 


MOVIE EDITION on ‘‘The Appaloosa’”’ in their 
Gold Medal paperback line — and will back it 
with a campaign that should give a tremen- 
dous pre-sell boost for your showing of the 


picture! 


The publisher is supporting the sales of their 
book with a full array of display material, 
which you can supplement with playdate in- 
formation, window cards, color stills from the 
picture, and other items to take advantage of 
this extra push for your booking. 


Contact the Gold Medal Books distributor in your area 


and arrange for window 


and in-store displays everywhere paperback books are sold. It can be mutually 


beneficial. 


FREE RADIO SPOTS 


Geared for a powerful selling job, the single 
transcription containing spots of varying lengths 
is packed with the drama, excitement and ro- 
mance inherent in ‘‘The Appaloosa.’’ Request 
your FREE radio spot transcription on ‘THE 
APPALOOSA” from RADIO DEPARTMENT, UNI- 
VERSAL PICTURES, UNIVERSAL CITY, CALI- 


FORNIA 91608. 


These transcribed interviews in their o 


FREE TV SPOTS 


Strong selling through both the eye and ear is 
built into the set of TV spots in both COLOR 
and black-and-white. They are designed to ap- 
peal to every type of viewer and come in a 
variety of lengths, with sufficient silent footage 
for your local playdate information. When you 
order your FREE TV SPOTS, please specify 
whether in color or black-and-white and the 
station on which they will be used. Order from: 
HERMAN KASS, NATIONAL EXPLOITATION DI- 
RECTOR, UNIVERSAL PICTURES, 445 PARK 


AVENUE, NEW YORK, N. Y. 10022. 


3 OPEN END RADIO INTERVIEWS FREE ON 
ONE TRANSCRIPTION FOR YOUR LOCAL USE! 


Here’s profitable help on the air in a no-cost coverage for your ‘‘THE APPALOOSA” booking! 
This FREE transcription has open-end interviews with JOHN SAXON and ANJANETTE COMER, 
the entertaining young stars of the picture, and the interesting British director of the film, SIDNEY 
J. FURIE, whose previous success was ‘‘The Ipcress File.’ 


pen-end form will be quickly accepted by your radio sta- 


tions as they provide a locally personalized interview, with a question and cue sheet furnished. 


ORDER this FREE Open-End 


Interview Transcription on 
PARTMENT, UNIVERSAL PICTURES, UNIVERSAL CITY, C 


“THE APPALOOSA” from: RADIO DE- 
ALIFORNIA 91608. 


The famed Dick Strout ‘Celebrity Profiles” program carries these interviews on 
more than 1,000 stations throughout the U. S. and Canada. 


FREE TEASER TRAILER 


The longer advance showing, the more audience 
penetration you will have with your ‘‘THE AP- 
PALOOSA”’ booking. Use this excitement-packed 
COLOR Teaser on every performance as well as 


cross-plugging at other theatres. Order your 


FREE Teaser Trailer from the NATIONAL 
SCREEN SERVICE EXCHANGE. 

The Regular Screen Trailer is a high-powered 
screen sales pitch and an outstanding audience- 
builder. Use it with the Teaser Trailer for a 
strong 1-2 punch. From the NATIONAL SCREEN 


SERVICE EXCHANGE. 


DECCA SINGLE RECORD ON “THE 


Contact your Decca Record Distributor and enlist hi 
plays and other promotions on this record which has 
your lobby and during intermission. 


Hi-Rise Standee 


Both custom-designed and _tailor- 
made for ‘‘THE APPALOOSA’, this 
full color advertising display is new 
and dramatic. It sells for $9.95, 
and is usable mounted on metal 
base and tubular stand, or can be 
hung on a wall. Order from your 
NATIONAL SCREEN SERVICE EX- 
CHANGE. 


production credits 


| ee re MARLON BRANDO 
EEE ges ANJANETTE COMER 
ONG oh a JOHN SAXON 


Lazaro........ EMILIO FERNANDEZ 
Squint Eye........ ALEX MONTOYA 


17 Regn iene eg MIRIAM COLON 
Paegnn eae as RAFAEL CAMPOS 
Ramos.........----- FRANK SILVERA 
Priest =e LARRY D. MANN 


Produced by Alan Miller; Directed by 
Sidney J. Furie; Screenplay by James 
Bridges and Roland Kibbee; Based on 
the novel by Robert MacLeod; Photo- 
graphed in Technicolor; Director of 
Photography, Russell Metty, A.S.C.; 
Art Directors, Alexander Golitzen and 
Alfred Sweeney; Set Decorations, John 
McCarthy, Oliver Emert; Sound, Wal- 
don O. Watson, Lyle Cain; Unit Pro- 
duction Managers, Wallace Worsley, 
William S. Gilmore, Jr.; Assistant Di- 
rector, Douglas Green; Make-Up, Bud 
Westmore; Hair Stylist, Larry Ger- 
main; Women’s Costumes, Rosemary 
Odell; Men’s Costumes, Helen Colvig; 
Music, Frank Skinner; Music Super- 
vision by Joseph Gershenson. 


TV TELOP OR SLIDE 


For a flash TV sell order either a TV Telop or 
Slide direct from QQ TITLE CARD CO., 247 
WEST 46TH ST., NEW YORK, N. Y. 10036. 
Specify which type you want. 


BANNER ACCESSORIES 


Available are DeLuxe Fluorescent Sectional Va- 
lances, 3-piece Streamers, Flags, Wall Banners, 
Usher Badges. From your NATIONAL SCREEN 
SERVICE EXCHANGE. In Canada, from Consoli- 


dated Theatre Services. 


LIVE Color Stills 


This set of 8x10 full color stills 
captures the drama and panoramic 
scenic beauty of ‘‘THE APPA- 
LOOSA.”’ Use them for your lobby 
displays, out front, or away from 
the theatre in window and store tie 
ups on the book and records. Order 
from your NATIONAL SCREEN SER- 
VICE EXCHANGE. 


APPALOOSA” BY TRUMPETS OLE’ 


S cooperation in getting displays, disc jockey 
the beat that is so popular today. Play it in 


Day - Glo Title Display 


Containing a photographic illustra- 
tion from the film, this brilliant, 
reflecting Day-Glo title display is 
24”x82”. It’s printed on adhesive 
paper. Can be converted into a 
20”x60” pictorial sidepiece. Order 
from your NATIONAL SCREEN SER- 
VICE EXCHANGE. 


EMBATTLED—Marlon Brando matches strength with John Saxon, 
with a scorpion bite as the award for the loser, in Universal’s ‘“The 
Appaloosa” in Technicolor starring Brando and co-starring Anja- 
nette Comer, Saxon and Emilio Fernandez with Frank Silvera. The 
outdoor adventure drama was directed by Sidney J. Furie and pro- 


duced by Alan Miller. 


(Still No. 1977-11) 


From Sicney Furie, Y \ tHe APPALoosRA 


“The Ipcress File” 
TECHNICOLOR® 


co-starrin 


EMILIO FERNANDEZ FRANK SILVERA _ Screenplay by JAMES BRIDGES and ROLAND KIBBEE - Based on the novel by ROBERT MacLEOD 
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THE From Sidney Furie, director of “The Ipcress File” 
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® Rees. co-starring _ with Screenplay b 
TECHNICOLOR EMILIO FERNANDEZ: FRANK SILVERA - JAMES BRIDGES and ROLAND KIBBEE 


co-starring Based on the novel by Directed by Produced by 


with Screenplay by ; ‘ ; i a! Pj 
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Based on the novel by Directed by Produced by 


ROBERT MacLEOD - SIDNEY J. FURIE: ALAN MILLER: A Universal Picture 
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WINDOW CARD 
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Order trailer, ad and scene mats, color stills and other accessories from your local National Screen Service Exchange. 
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Screenplay by 


EMILIO FERNANDEZ: FRANK SILVERA - "JAMES BRIDGES and ROLAND KIBBEE 


Based on the novel by Directed by duced 


ROBERT MacLEOD - SIDNEY J. FURIE + ALAN MILLER - A Universal Picture 
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i Untvecsal Picture 
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THOUGHTFUL — Lovely Anja- 
nette Comer is deep in thoughts 
of her own as she is pictured in 
this scene from Universal’s “The 
Appaloosa” in Technicolor star- 
ring Marlon Brando and co-star- 
ring Miss Comer, John Saxon and 
Emilio Fernandez with Frank Sil- 
vera. The outdoor adventure 
drama was directed by Sidney J. 
Furie and produced by Alan Mil- 
ler. (Still No. 1977-16) 
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A Universal Picture 
Ad Mat No. 104 
1 Col. x 5” —70 Lines 


PENSIVE — Marlon Brando care- 
fully studies his adversaries led by 
John Saxon in Universal’s Techni- 
color outdoor drama “The Appa- 
loosa,’”’ which also co-stars An- 
janette Comer. 


(Still No. 1977-10) 
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Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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